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Timbor Home
IPO to open
on May 30

Our Bureau
Mumbai, May 26

Timbor Home, a manufac-
turer and retailer of modular
kitchens, plans to raise
around Rs 19 crore to Rs 23
crorethrough its initial public
offering. The issue will open
on May 30 and close on June
2. A total of 36.9 lakh shares
are on offer. The company
plans to list on both the BSE
and the NSE.

The proceeds of the issue
will be used for the purchase
of machinery for capacity ex-
pansion, working capital and
establishment of new stores
across the country.

The IPO, however, has
been given grade 1/5 by Crisil
Equities, indicating poor
fundamentals.
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Timbor Home initial public
offering to open on May 30

Timbor Home IPO of 0.37 crore equity shares is
opening on May 30. The price band of the issue
is fixed between ¥54and 263 per share. The
company plans to use more than two-thirds of
the IPO proceeds for meeting working capital
requirement and the rest for expanding
capacity and establishing new stores.










9 9| !







'oo= /012 # =

=% 9%







01

%




=01 6 4

%




/012

!
[







9%

pJ,..Hnumnn-wNn.MnrAh -3







I
O |
R=zA Tl




=8 9

%










' = #1012 # =1 )

= 9% 3

[Goolle €lioj oiee] Amar waa) : Bwllz S 3500 @
olsad] R g W wad A1 o ol o oy 1, g0
3l o B st €0 ol i 2wl €3 3y
58] 2l .




vlatdlai Hier dgiel w28
Sl bR 5307 Bheet g, 162l
i Roted] ARl dlst ueandll e
Hal el wrtl azaiayl =
oAl Ao al vl wdl,
YRUAL ARl HiHel yHiRL Al
el €lal 9l d-ll slonz-L Hi-u
U2 Al 2 wEd Adldl YA
2 wHRsAL vddat-l Rl
5128 [Rraoenzil dudiel eelgl
el Moy e, 2l 21EzE v
Fsdl W usyo el wudl
lsdl L {12l el el Hadl
S-gialan, A, Relu-u,
Ay, xdz oi-g,
2udAl2udf2UE Gl 2
AfAsAl stz ilifZs >
YL 2l wdda-l w53
ol udl 2l e s . 20A
Sda G2 Wiz ay eldla-l wisel

0, YR B A UG AL
2l AR BUS, AlReLE 2L
FAd ol 2gd Aeusly Asid
vl sz wdl 8.

el Raedl, siwsalu,
Aadud, @rd 5,
S nudladl, aAadls, w1sls
A8y, dadl ilFou: yidiadl
521521 uAI Blal My 516
sl dasueld soum el
Hetf ud. BlUzd oLl Orisk 143
25l B DB He3sU LU 25l
dedl edl. S-siallad AiRa-
QRgse 512 (Aol Gualol wesl
siql ARA Hisdl e
vl Sl uRd 2003l
Al Azanell wA Uldes wdl.
AL szl sHelHl 1 asel
aay, 53150 AAlHlaAIR dRaBls ol
Al {120 quidll udi=zql edl.

Renu-u sivgladan, aiq »i-3
geil, Sust der, wellall vz,
AU S5l waR, S
s ASIHS slotdl a2 dld
ASIRLAHS BUOAHL MIRAY ealHr
vl Bl Qud izl AL
2ARLEL 5L WA Al [ veL
e sl & 3 azaus-l vun 23l
asddl sell il 8. el aauls
wUoUEl M8 1R 248 Al A cudl
ezt cieHl 284l wswell L
ugl ol goudl uedil sl wd
AL A3l 2zsa-l s
A8l B oMl Aol Hidle
2L MG HiAAMl 20 B, N,
gle dl el YU 519
LARIAULT Rl Al e, ol
Ugilus, susdaisal, Rena-y
SyRZann 20 dirid Bie 2olil
duenel 2 Ydes al wull edl.

LS alaidalais 6ivs,
sudAluidHlais deuz 24
s daisall-l duel (@i WA
de 2Ayel sl alRdus]
sitacl wmead s3 edl. Bl
s oy ddz-dl sz sazul
wusll oz g Ry Rz
M2 &g 2SO0 il il 53
adl. fudl Bad, 32 w1 sFHaz
(32 AoiHvzul aHdl [Badzel 53l
2l 9, adly Saud R 2la
Geulen-l il roau-a8 yHlul
awidld 1,23 53 2+ Yl @d
gatdl [Ardael WiFs2 HIZ 3.
22,400 5318 Gealaaldl Qe
ez 530 sdl. sonzAl [Rednsi
21206 % eue] ed 3 el uRRal
s waudl el gl wroo
qideesll A2 dlaiel Aeos siein
a8l wid, el €3, =




$4

9%




9§ "










- = << ' # =)>>
u#$
% &"((%%!))! t*x' + ' * ,$-./01 *
+ o+ '
2! 9 Y+ 9 <"
7 % "+1)3'5 ++ ' '
$
+ <" + +
<59 ' ' +
¥ <4 94 9 > ? '@ 9




- = << 9 # =)>>
* -120#
% &"(( ")) *' * %3*4.05 41
<" 3 @ " +3 @ +
+ ;" 49 5 < (" 4
+5 + o 9 ! !
" ++ +D)3 @ ++ 4' + + @
/" 9A B2 9 5 '9
<! + +" ! , @ "+
2
+( o< "o )! @ '
<" 3 @ " +3 @ + <"
7
9 9 5 '9 < C +
S D, + <
" 40 4+ " - '
+ D, " 4 "' + "
D'+ |, ' "9 "+ 1 4" 9 4
4
& ' IC + ' 4+
4 C + "4+
" ' 1 4' 9
4 4 % , 9 %
4 9 "+ % %% < 9 %
<" '5 ?
+ 4 9 5 < ("4
+5 + ' 9 & "

+ 9 ' ?9 % # E 6 4
0,#? % E F % o+ 9+
+ ? @ +

5 + + 9 ?9 E ' '
G 5 + 64 F E<"' + 9 +

< 9 F , + 5 5
+ : + 5 5




- = << # = )>>

* *+ : n;)!

% &"(((_*)"*"'$.$-,02 2 2 2 2 *261272 2-12

0#2 2% %

% ; 9+ 9 ,* 913

+ <" + + l: 3)?2 ' + <
["?2<59 '@ /: 1. 7?22 +




- = << ' (# = >>

78 * 1 -120# %

http://www.moneycontrol.com/news/ipo-upcoming-issugtimbor-home-ipo-fixes-
price-band-at-rs-54-63-per-share 546279.html

Timbor Home, a manufacturer-retailer having a Ratia presence with more than 80
exclusive stores of kitchen, door and furnituraeiteiutlets, is proposing to open on May
30, 2011, an initial public offer of 36,90,000 ExyuShares of face value of Rs 10 each
for cash at a price per Equity Share (includingatehpremium”) to be decided through
the Book Building Process ("the Issue™). The Issumild constitute 25% of the fully
diluted post Issue paid-up equity capital of therPany. The Price Band has been fixed
between Rs. 54 and Rs. 63 per Equity Share. Themam Bid Lot will be 90 Equity
Shares and in multiples of 90 Equity Shares thezeafhe Bid/ Issue will close on June
2,2011.

The Issue is being made through the 100% Book Bigl@rocess, wherein upto 50% |of
the Net Issue shall be available for allocationaoproportionate basis to QIBs, out |of
which 5% shall be available for allocation on agmxionate basis to Mutual Funds only.
The remainder of the QIB portion shall be availafde allocation on a proportionate

basis to Qualified Institutional Buyers, includiddutual Funds, subject to valid Bids

being received at or above the Issue Price. Fyrtimgrless than to 35% of the Net Issue
shall be available for allocation on a proporti@nbasis to Retail Individual Bidders and
not less than 15% of the Net Issue shall be aJailtdr allocation on a proportionate

basis to Non-Institutional Bidders, subject to @alids being received at or above the
Issue Price. Any Bidder may participate in thisubsgshrough the ASBA process by
providing the details of the ASBA Accounts in white corresponding Bid Amounts

will be blocked by the SCSBs.

The Equity Shares being offered through the RediktgiProspectus are proposed to|be
listed on Bombay Stock Exchange (“BSE”) and Nati®tack Exchange (“NSE”).

The Book Running Lead Manager (“BRLM”) to the IssseCorporate Strategic Allianz
Limited.

Timbor Home Limited operates as a manufactureiiteethaving a pan-India presence
with exclusive stores of kitchen, door and furretwetail outlets operating on Franch|se
Model. It has three manufacturing units one locate@hangodar in Ahmedabad District;
the second unit at Vatva GIDC, Ahmedabad; and hivd it Umreth, in Anand district.
The total manufacturing facility of the Company amts to 2,00,000 sqg. ft. The kitchen
and furniture manufacturing is based at the Chaagadit; the Stainless Steel Kitchen
baskets and accessories is manufactured at the \Uati; while manufacturing of doors,
wood treatments and storage is based at Umretimakufactures kitchen-kitchen
components, furniture, door- door frames and kitdbaskets and accessories.




Timbor Home Limited markets its products under brand names Timbor Cucine| -
Modular Kitchens; Timbor Doors - Doors & Door Frasnelimbor Home - Hom
Furniture; and IKI Kitchens - Hi-end kitchen sotuis using ‘Hettich’ Hardware and
accessories. The product range includes Home kuenitModular Kitchens, Doors,
Treated and Kiln Dried Lumber. The Company is orfette major retailers an
manufacturers of durable, affordable yet trendy atadkitchens in India. The Company
has introduced a new concept and trend giving &iich great look through Hi-end
modular kitchens with customized solutions, worllass cabinetry, shutters, storage and
hardware along with Red Dot award winning fittingsich are made available to Indian
consumers solely using Hettich hardware and acdessdHitech Kitchens bring i
international concepts to Indian households. They sdate-of-art products which are
targeted to hi-end markets.

Timbor Home Limited is a manufacturer retailer ive tmodular kitchen industry and
currently has exclusive ‘Timbor Cucine’ stores immn than 19 states selling only the
companies products. The Company manufactures alna8stof the components that go
into making a modular kitchen, the major strengtidudes raw material sourcing fo
finishing. It employs extensive logistics and sypmhain management systems |to
maintain maximum flexibility, which enables it toeet their needs in an efficient manner
without relying on any one vendor, factory or cayntts business model is scalable and
unique for creating a nation wide franchisee nekwtirhas a unique brand positioning|as
well as experience and technical know-how. It heguaed machinery from European
and Indian Suppliers and they have also providelnigue and joinery details.
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